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BAUER
Biggest consumer
‘ magazine publisherin ...s e | 1146 milton copies of their
the UK. '
BAUER e 5 weeklies a year.
MEDIA ...h a v estromgest reader relationships

In their markets.
In 2008 Bauer acquired

E ma Rado and Consumer .give accessngaged t h
Magazine divisions and readers in the market.
rebranded them a8auer
Media. ...r e db% of women in the

UK every week.

Source: ABCantJun 201¥ NRSJanJun 2011 QRS



TakeaBreak s Br it ai n’'s

biggest selling

women’s magazi ne.

It sells ove|d0ub|e its nearest
competitor.

GKIFIGiQ3%s faA®mlth | oved wa

i pa

E4i 8 over320,000 copies per week.
It is a firm favourite with young mumes.
H. Bauer Bellaprovides amodern spin on
) the classic weekly elements
WOmen S (beauty, food, home etc).
. WEEkIleS This is intertwined with fashion,
‘ celebrity and real life, providing a
compl ete package for
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TVChoice s Britain’s

biggest selling
magazine. H. Bauer

It sells over 1.3 million copies every week outselling its TV LIStIngS
closest competitor by @00Q / Eat |n

Total TV Guidis our TV listings bible,

covering over 90 channels, with 10 pages of listings
for each day.

Eat Inprovides inspiration for the
‘ kitchen table.
. A monthly food magazine packed
with delicious, practical and
affordable recipes.
HBAUER
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What Advertisers Want

Engaging

Creative

In a cluttered and
competitive media -
environment, advertisers DynamlC
need to identify
alternative approaches to

communicate their Dialogue

meSsSages.



Why Creative Solutions?

Newspapers

Posters

Cinema

Radio
v N -

A ] | | !
% People Trusting Each Media A Standout Solution

ADVERTISING

Source: PPA Absorbing Med
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The Magazine...

s atreasured break from work,
housework etc.

Transports the reader from their
everyday situations.

Provides adntensely personal moment. The
reader is utterly absorbed in the magazine.

Is read inrelaxing places.

Can, itself, be sufficient to create a
private ‘protectsdhe t hat

reader from intrusion.




The Eternal Triangle ‘
o

Reader
A

\4

< >
‘ Magazine Advertiser

‘ Traditionally, the advertiser sits independently from the
reader and the magazine.
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The Eternal Triangle ‘
O

Creative Solutions bring the This allows the advertiser to
advertiser closer to the reader. manipulate the existing
Reader relationship with the reader.

.

‘ Magazine Advertiser
HBAUER
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Why
H. Bauer?
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62.7%
56.7%

30.9%

H. Bauer WwW IPC WW Women's Monthlies
HBAUER Source: QR
ADVERTISING IPC WW = Chat, Pick Me Up, Woman, W (

W Monthlies = Red, She, Easy Living, Elle, Company, CoeStyte,liM Claire, Glamour & Vogu



53.9

49.2 48.9

H. Bauer WW IPC WW Women's Monthlies
HBAUER Source: NR&nrJun 11
ADVERTISING IPC WW = Chat, Pick Me Up, Woman, W (

W Monthlies = Red, She, Easy Living, Elle, Company, CoeStyte,liM Claire, Glamour & Vogu
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Delivering Engagement: TV Listings ‘
O

10.0

Number of pick ups Unrivalled advertorial
across sectors stand-out and incredibly

loyal readers.

4.9
T 4.4 4.0

82.3%

TV Listings Women's Women's Film, Ents & Newspaper
Practicals  Lifestyle Listings Supplements

‘ Reader loyalty across

. different titles

50.1%

Cosmopolitan Grazia Heat Total TV TV Choice

HBAUER
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Guide

Source: NR&anrJun 11, QRS




Why Use H. Bauer Creative Solutions?

Editorial collaboration.

Interaction.

33% more action take
than editorial.*

. ' N
Effe Ct ive = Py Information.

Right frame of mind.

Ad d Ed Va I ue Entertainment. Credibility.

Resonates personality.

Approval.

More to read.

Endorsement. Appreciation.

Persuasive

Synergy. Loyalty.

Source: Affinity Research, VIS



Research,
Analysis &
Evaluation

Promotions

HBAUER
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Sponsored Features

Promotional
Messages &
Boxes




Creative
Opportunities

Your campaign can
be tailored to meet
your exact
requirements.

A
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Creative Examples ‘
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Creative Examples
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Adverining promatisn
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LOOK GREAT! &

Wouldn't it be good to have a team of beauty
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" the advice the experts know works
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Contact ‘

Details HBAUER

Kate Price
020 7075 0793
kate.price@bauer.co.uk

Jade Farrugia
020 7075 0792
jade.farrugia@bauer.co.uk

Laura Stern
020 7075 0784
laura.stern@bauer.co.uk



